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U5Ch2. Utilizing social media for professional branding and networking

PAPER 01 — Communicative Skills

Unit 5 · Digital Communication

Chapter 2 · Utilising Social Media for Professional Branding & Networking

1 What “Professional Branding” Means Online

Concept Short Definition Key Outcomes

Digital Footprint Every post, comment, like, and mention attached to
your name Shapes first impressions before any meeting

Personal Brand Curated mix of expertise, values, and personality
presented consistently Differentiates you in crowded markets

Network Capital Quality and diversity of your online connections Generates referrals, opportunities, and
credibility

Core Premise Your profile is your 24 × 7 reputation billboard; manage it intentionally.

2 Choosing the Right Platforms

Platform Best For Ideal Content Ayurveda / Health Example

LinkedIn B2B credibility, thought
leadership

Articles, industry updates, case
studies

Publish a post on “Modern
Panchakarma Protocols”

X / Twitter
Real-time commentary,
networking with peers &
media

Short insights, live-event threads Tweet highlights from an
Ayurvedic conference

Instagram Visual storytelling, brand
personality

Infographics, reels, behind-the-
scenes

30-sec reel on herbal formulations
prep

YouTube Long-form education, tutorials 5–15 min explainer videos,
webinars

“Basics of Marma Therapy” video
series

Facebook /
Groups

Community engagement, live
sessions FB Lives, polls, community Q&A Host weekly Q&A in “BAMS

Students Hub” group
Threads / Reddit
/ Quora

Niche discussions,
authoritative answers AMA sessions, deep-dive answers Answer question on “Is

Rasashastra safe?”

Rule of Three: Focus deeply on one primary, one secondary, and one experimental platform—avoid dilution.

3 Profile Optimisation Checklist (The 4C Framework)

C Action Item Example
Clarity Use a headline that states role + speciality “Ayurveda PhD · Kalari Uzhichil Educator”
Credibility Add degrees, certifications, media mentions “MD (Ayurveda), 15 yrs clinical practice”
Consistency Same photo, colour palette, tagline across platforms Profile pic: professional, neutral background
Call-to-Action Link to website, booking page, or newsletter “Book a strategy call ↗ ayurvitewellness.com”
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4 Content Strategy — The 3P Model

P Purpose Weekly Examples (for an Ayurvedic Consultant)
Positioning Demonstrate expertise LinkedIn article: “Evidence-based Abhyanga Benefits”
Personality Humanise the brand Instagram story: morning Dinacharya routine
Promotion Offer products or services X: “Join our Panchakarma Masterclass — seats open.”

Posting Cadence Guide

LinkedIn: 2 × / week
Instagram: 3–4 × / week (1 reel, 2 stories, 1 carousel)
X: 1–3 short posts / day

5 Engagement Tactics — From Passive to Proactive

Level Behaviours Daily Time Budget
Listen Follow hashtags (#Ayurveda, #HolisticHealth), monitor trends 10 min
React Like & retweet/share relevant posts 5 min
Comment Add insights, answer questions, tag resources 10 min
Initiate Start polls, ask open-ended questions 5 min
Collaborate Guest posts, joint Lives, podcast swaps Weekly 30 min planning

Networking  Tip Treat comments as mini-articles—quality replies attract profile visits and new
connections.

6 Direct Messaging & Outreach Etiquette
Personalise — reference their work: “Loved your article on pharmacognosy…”1.
Value First — offer resource or insight before asking.2.
Brevity — < 120 words; one clear ask.3.
Follow-Up Rule — one gentle nudge after 5 business days, then park.4.
Boundaries — avoid sending sensitive health advice in DMs; direct to formal channel.5.

7 Visual Branding Basics

Element Guideline
Colour Palette 2 primary + 1 accent (align with website)
Font Pairing Sans-serif for headers, clean serif for body in infographics
Logo Placement Bottom-right corner of images, < 5 % area
Alt-Text Describe visuals for accessibility; boosts SEO
Template Kit Create Canva/Adobe template set for quotes, tips, and video thumbnails
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8 Analytics — Measure What Matters

Metric What It Reveals Monthly Goal
Followers / Connections Network size +5 % organic growth
Engagement Rate Content relevance >3 % LinkedIn; >5 % Instagram
Click-Through Rate CTA effectiveness >2 % on promotional posts
DM Response Time Relationship care <24 h
Conversion (leads) ROI of effort Track via UTM links to landing page

Review dashboards (native or tools like Buffer, Hootsuite) every month; adjust content mix accordingly.

9 Compliance & Professional Boundaries
Confidentiality — Never share patient data or student details without consent.
Disclosure — Mark sponsored posts (#ad) per platform policy.
Copyright — Use royalty-free images or acquire licenses.
Disclaimers — Health content: “Educational purpose, not medical advice.”
Employer / Institution Policy — Align with guidelines on endorsements and opinions.

10 Common Mistakes & Quick Fixes

Mistake Impact Fix
Over-automation Feels robotic Schedule ≈ 70 %, add real-time engagement 30 %
Hashtag Stuffing Reduced reach, spam vibe Limit to 3–5 highly relevant tags
Cross-posting identical content Algorithm penalty Adapt caption tone & format per platform
Neglecting comments Missed relationships Block 10 min post-publish to reply
Reactive rants Brand damage Pause–draft in notes—review after 1 hour

11 Self-Practice Corner
Profile Sprint Update your LinkedIn headline in under 50 characters; seek peer feedback.1.
Content Calendar Draft a 2-week 3P schedule (Positioning, Personality, Promotion) with post types.2.
Engagement Challenge Comment (≥ 40 words) on three industry posts daily for one week; track profile views.3.
DM Outreach Drill Send five personalised connection messages using the “Value First” template; note response4.
rate.
Analytics Review Set up UTM codes for a promotional link; analyse clicks after 7 days.5.

Chapter Takeaways

Platform selection and profile optimisation lay the groundwork for a powerful professional presence.
A deliberate 3P content strategy, paired with consistent engagement, turns followers into collaborators and
clients.
Etiquette matters: personalised outreach, respectful boundaries, and compliance safeguard reputation.
Track metrics, iterate quickly, and your social channels will evolve from digital billboards to vibrant professional
ecosystems.
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