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U3Ch3. Writing effective emails and letters tailored to the recipient’s needs

PAPER 01 — Communicative Skills

Unit 3 - Written Communication

Chapter 3 - Writing Effective Emails & Letters Tailored to the Recipient’s Needs

1 Why “Tailoring” Matters

Increases Relevance - Readers instantly see why the message concerns them.

Builds Rapport - Tone and detail calibrated to the recipient’s context feel respectful.

Drives Action - Clear, audience-specific language reduces hesitation and clarifies next steps.
Strengthens Brand & Credibility - Consistent yet personalised communication reflects professionalism.
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Core Principle: Write for the reader, not the writer.

2 Audience Analysis—The First Draft You Never Skip

Factor to Analyse Guiding Questions Impact on Writing
Role & Decision Power g)?gc?t??/ approve, recommend, or only Adjust depth of detail and formality.
Knowledge Level Are they experts or newcomers to the topic? Choose jargon or plain terms; include/exclude
background.
Relationship Long-term partner, new prospect, regulator? Tone warmth, level of formality, amount of

context.
What salutations, politeness norms, or
indirectness do they prefer?

How busy are they, and how soon is action Use BLUF (Bottom Line Up Front), tight subject
required? lines, explicit deadlines.

Cultural Expectations Adapt greeting, sign-off, and statement strength.

Urgency & Workload

Create a one-line reader persona before drafting:

“To: Busy senior VP, finance background, needs 2-sentence summary plus attachment for details.”

3 Structuring Tailored Emails
3.1 Anatomy of a High-Impact Email

Section Purpose Tailoring Tips

Include action + topic + deadline: “INFO REQ - Q3 Cost Analysis
by 30 Aug”

Use correct title or preferred first name; reflect cultural norms
(“Dear Dr Patel,” vs. “Hi Aditi,”).

Opening (BLUF) State reason in < 25 words Connect to reader’s goal:' To ﬁn”allse Tuesday’s board deck, |
need your approval on slide 12.

Subject Line Earn the open & prioritise

Greeting Set tone & relationship
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Section Purpose Tailoring Tips
Provide just enough For experts: bullet points of changes only. For novices: 1-
Context .
background paragraph recap + link.
Action & Details List tasks, data, or questions Numbered or bulleted; one task per line; bold verbs or dates.
Support / Point to further info Label clea”rly: See attached: Budget Rev2.xlsx (cell C13
Attachments updated).
Closing & Courtesy Mot'lvat.e response & Offer help, thank them:. ApplreC|ate your qu,',Ck input—let me
maintain rapport know if you need data in a different format.
Signature Give contact channels Full name, role, phone, time-zone if global.
3.2 Tailoring Tone
Relationship Tone Choice Example
Peer Friendly-professional “Could you take a quick look...?"
Senior Executive Crisp-respectful “Attached is the risk summary you requested.”
Customer Courteous-helpful ~ “I'm glad to clarify your warranty options below.”
Regulator Formal-precise “In accordance with clause 7.2, we have enclosed the audit report.”

3.3 Email Micro-Edits That Show You Care

e Reference prior touchpoints - “As discussed in yesterday’s call...”
e Use recipient’s vocabulary - mirror key terms or acronyms they used.
e Adjust time references - mention their time-zone: “by 3 p.m. EST (12:30 a.m. IST).”

4 Structuring Tailored Letters
Letters remain essential for formal, external, or legally binding communication (offers, complaints, contracts).
4.1 Standard Business Letter Layout

[Sender’s Address] [Date]

[Recipient’s Name & Address]

Subject: <Brief, Action-Oriented Line>

Salutation (Dear Mr / Ms / Dr Surname,)
Opening paragraph — Purpose & reader relevance.
Body paragraphs — Context, facts, or persuasive points; one theme per paragraph.

Action or Request — Clear statement of what you need and by when.
Appreciation or Goodwill — Positive tone, next-step expectation.
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Closing (Sincerely, / Yours faithfully,)

[Handwritten Signature]
Typed Name

Title | Company

Enclosures: <List documents>
CC: <Other recipients>

© Ayurvite Wellness Pvt Ltd. All rights reserved. This PDF is for personal use only. Unauthorized reproduction, distribution,
or commercial use is strictly prohibited.

PDF generated on 27 Jan 2026, 07:17 am IST



AYURVED BHARATI®

— WHERE CLASSICAL WISDOM MEETS INTELLIGENT LEARNING www.ayurvedbharati.org
3R ol

4.2 Tailoring Techniques for Letters

Scenario Tailoring Tactic
Job Offer Spotlight candidate’s unique achievements in first paragraph.
Complaint Response Begin with empathy (“We understand how frustrating...”) before facts.
Partnership Proposal Align benefits explicitly to recipient’s strategic goals in bullet list.
Collection Notice Reference prior invoices, remain courteous, propose payment plan options.

4.3 Choosing Paper vs. PDF vs. E-Letter

e Physical Paper - Legal contracts, invoices requiring wet signature, government correspondence.
e Digitally Signed PDF - Faster international delivery, still formal; use secure channels.
o E-Letter in Email Body - Less formal, good for introductory proposals; maintain letter format inside email.

5 Persuasion & Reader Psychology

Principle How to Apply in Writing
Reciprocity Offer something first: “Draft outline attached to ease your review.”
Authority Cite credible sources or your expertise early.
Social Proof Reference peer examples: “Three regional directors have adopted this template.”
Scarcity Indicate limited spots/resources: “Early-bird pricing ends 10 Sept.”
Commitment Ask for small initial agreement that leads to larger: “Confirm receipt, then we’ll schedule demo.”

6 Common Pitfalls & Corrections

Pitfall Why It Happens Fix
Vague Subject Writer focuses on self, not.reader Include action + topic + date
Over-Attachment Dumps several files unlabeled Zip & name files; list them in body with purpose

Tone Mismatch  Forgetting relationship level Read aloud imagining recipient’s boss is copied
TL;DR Emails Background overload Move detail to attachment; summary in body
“Reply-All” Storm Fear of excluding anyone jL:)?r?e:s—o for actors, “CC” only for FYI; summarise thread for late

7 Quick-Reference Checklist (Email + Letter)

Audience persona defined?

Purpose stated in first sentence?

One key idea per paragraph?

Action verb, owner, deadline clear?

Tone matches relationship & culture?

Attachments labelled & referenced?

Grammar, spelling, and names double-checked?
Subject / heading aligns with content?

Contact information provided?

Sensitive content reviewed for legal/policy compliance?
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Tape this checklist near your monitor; it slashes rewrite time.
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8 Self-Practice Corner

Subject-Line Sprint - Draft five versions of a subject line for the same request; pick the most compelling.
Tone-Shift Exercise - Rewrite one email for peer, then for CEO; compare word choice and structure.
Letter Redesign - Take a generic form letter; personalise it to a specific client’s recent achievement.
Conciseness Drill - Trim a 250-word status email to 140 words while preserving all facts and action items.

Feedback Loop - Exchange tailored emails with a peer; each rates relevance, tone, and clarity on a 1-5 scale, and
gives one improvement tip.
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Chapter Takeaways

e Tailoring begins before writing: analyse recipient role, knowledge, culture, and urgency.

e Emails thrive on precise subject lines, BLUF openings, and bullet-point actions; match tone to relationship.

o Letters demand formal structure, personalised hooks, and clear closing requests; choose delivery medium
strategically.

Apply persuasion psychology and a strict checklist to avoid common pitfalls and ensure each message lands with
maximum impact.

Master audience-centric writing now, and every future communication—from sales pitches to stakeholder updates—will
earn attention, respect, and results.
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